SANTICAGLIARI -

SALESFORCE MARKETING CONSULTANT




About Me

| am a Multimedia Designer, Front-End Developer & Salesforce
Marketing Cloud Consultant. | own two SF certifications to back up my
experience: Email Specialist & Admin. I'm now studying to become a
Certified Pardot Specialist. | also have a Full Stack Development
Program Certificate and a Graphic Design and Digital Marketing

Certificate.

| firmly believe multimedia communication and development is the

future.

| am currently working as a Marketing Cloud Technical Consultantin

Cloudgaia, a Global Salesforce Platinum partner based in Argentina.

SALESFORCE SALESFORCE
CERTIFIED CERTIFIED

Marketing Cloud Marketing Cloud
Administrator Email Specialist



https://smcdigital.com.ar/en/
https://www.linkedin.com/in/santiago-cagliari-444436137/
https://www.youtube.com/channel/UCXrj9zY_yTcKooCAo-NAq8A?view_as=subscriber

ca Trips\Proyecto Video\Sin titulo *

entana Ayuda



BREVIO

EMAIL DESIGN IN MARKETING CLOUD




Email Design

) Brevio is a social enterprise on a mission to revitalize UK Third
HiEip Sector grant applications by creating more impact and reducing
admin. They recently began to use Salesforce Marketing Cloud
and needed to create four email templates in content blocks so
they could be easily edited without needing to use HTML, CSS &
AMPscript, Salesforce’s scripting language for email

development.




brevio

Email Design

Dinamic Content
Creating the templates was an interesting challenge as it implied
not only fallowing the brand guidelines of this beautiful company,
but also fully understanding each of the Marketing Cloud content
blocks and its functionalities to provide a personalized and
attractive email marketing experience. Fixw fins o Dpbimiss ¥our favding mewd
Text

Brevio works best when you provide as much information as possible
in your funding needs.

VIEW FULL DESICN To ensure you get the most out of Brevio, we've put together five quick
tips to optimise your funding needs.
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https://smcdigital.com.ar/Brevio/Newsletter-Design-01.jpg
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WEB DEVELOPMENT




Web Design
in SFMC

Using Northern Trail Outfitters, Salesforce’s fictional
demo brand, | created a Landing Page in Marketing
Cloud, using Web Studio, with a Smart Capture form
that collects user’s data and send’s it directly to a data
extension. Feel free to fill the form. You will also
receive an automated response and become a part of

my journey.

VIEW WEB

northernatrail

Welcome to my Marketing
Cloud Demo Landing Page

This Landing Page is entirely hosted in Salesforce Marke
Cloud Web Studio and uses Northern Trall Outfitters,

Salesforce fictional brand, as demo brand.

o Watch The Video!

Welcome to my Marketing Cloud Demc
Landing Page

This Landing Page is entirely hosted in Salesforce Marketing Cloud Web Studio

and uses Northern Trail Outfitters, Salesforce fictional brand, as demo brand.

o Watch The Video!



https://pub.s7.exacttarget.com/xhably4ltdn

W e b D e s I g n A Notsecure | go.pardot.com/|/746103/2020-11-12/4qdm

nerthernctrail

I n P q rd ot —
o Watch The Video!

Get In Touch!

Welcome to my Pardot Demo
Landing Page

Using Northern Trail Outfitters, Salesforce’s fictional LastNar
. . Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod
demo brand’ | Created a Landlng Page Ina PardOt | e 1empor|pncididum ut Itabcre et dolor:magna:liqua.gm:nim ad minimveniam,

quis nostrud exercitation.

This is a Pardot Form that adds you

to an automation

classic account. The form fires an automation that
sends an autoresponder email and adds the costumer o o e

to an engagement studio campaign.

VIEW WEB



http://go.pardot.com/l/746103/2020-11-12/4qdrn
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WEB DESIGN




Web Design

| developed a mobile first website using HTML, CSS,
Javascript and Bootstrap. The Landing Page is being
used for Google Ads, generating really interesting

results and a really good Quality Score.

VIEW WEB
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VIDEOS

Siga nuestro canal de Youtube y conozca las

ultimas recetas.

IR AYOUTUBE ‘

Copyright® 2020 Kamado B10. Todos L¢ @

Derechos Reservados Kamado B1o

Feed X o» Kamado B10 | Home

) @ kamadob10.com.ar/2020/

Kk

Type here to search

HOME EL BALCC

los a nuestro o Gour

| KAMADO B1o

Si ustag necesita fabricar un instrumento musical, encirgueselo a un luthier.
relero, a un disen

Pero Hiecesitauniamado, consiiltencs 2 n0sotras)

ESPERAMOS SU CONSULTA



https://kamadob10.com.ar/2020/
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AAARBA

SOCIAL MEDIA & EMAIL DESIGN




Social
Media

Graphic Design for social media postsin

three different dimensions, to adapt to the

different social media format requirements.

- -~

1 DE MAYO
iFeliz Dia del Trabajador!

. Una anestesiologia de
excelencia se logra

trabajando en equipo,
todos los dias.

7 de abril

Dia Mundial
de la Salud

e j =
4 #SOMOSAAARBA

Asociacion de Anestesia
Analgesia y Reanimacion

de Buenos Aires

21 ds junio

iFeliz Dia del Padre!

#SOMOSAAARBA

Asociacién de Anestesia
Analgesia y Reanimacion
de Buenos Aires

30 de mayo

Dia Nacional de la
Donacion de

Q‘ Organos y Tejidos

#SOMOSAAARBA




Fanticagliari.com.ar/AAARBA_HTML/InfoAAARBA2020/

sino visualiza correctamente este mail haga click aqui
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16 de junio de 2020

Aprendiendo acerca del COVID-19
El jueves 12 de marzo, a las 18 hs., en el auditorio de la AAARBA, el infectélogo Dr.
Eduardo Lopez, Jefe del Departamento de Medicina del Hospital Ricardo Gutiérrez,

brindara una charla sobre el coronavirus.

iLo esperamos!

Nueva version iCarPres 2.3.16

Le recordamos actualizar la nueva version de nuestro sistema de facturacién para

Email Design

Using HTML and CSS, | created some email templates to be used

in Mailchimp Email Marketing Campaigns. The designs where

optimized and fully responsive.



San Andres
University

COMMERCIALVIDEO

San Andres University needed to create a brand new video that reflected
in an enthusiastic and attractive way the core business of the

organization.

WATCH VIDEO


https://youtu.be/-oAMNe5xV60
https://youtu.be/-oAMNe5xV60?list=PL7KiXQayGPS92yCWcXGwDjhfP4chgl7eS

Social Media
Spots

Adapting Marketing Campaigns to the Digital World is a must.
Today’s consumers are increasingly mobile and that’s why it is
imperative to always use the different aspect ratios to deliver a

high-quality, relevant and engaging video experience to end-

users.

VENI A DIGITAL CAMP |

A
Swipe Up

LANDSCAPE
WATCH VIDEO

VERTICALVIDEO

WATCH VIDEO

SQUARE VIDEO
WATCH VIDEO



UdeSA
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COMPETITION

UdeSA

Social B
STARTUP
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A few more examples of different video
content adapted to meet the standards of a

high quality mobile experience.

WATCH VIDEOS

Swipe Up



https://www.youtube.com/watch?v=pgVSNsZMUoY&list=PL7KiXQayGPS9EM85Cua0OYJgG9UAVwYbo

e PROMOTIONAL VIDEO

F FORMAMO Promotional video generated for an specific display campaign, in three

V4 .
' l &E_B - > different formats. Additionally, | was required to generate de HTML code
..( = N N that would then be implemented in the website of our provider.
o,

WATCH VIDEO


https://www.youtube.com/watch?v=n0wDxslVx28
https://www.youtube.com/watch?v=n0wDxslVx28

ALTRANCO

TRAVEL AGENCY




NEW AVATAR

Instagram
Channel

Altranco Trips is a small Argentinian travel agency that invites

We created a brand new image.

HIGHLIGHTS

Different highlights to
foreign tourists to discover hidden places while becoming part of communicate their most important
the nature of beautiful landscapes, such as Patagonia Argentina. travel packages.
I've recently worked with them in the enhancement of their

Instagram channel.

INSTAGRAMTV

WATCH VIDEO

Well aware of the potential of
video material, we develop an
Instagram TV account linked to

their social networks.



https://www.instagram.com/altranco/

Promotionadl
Spots

30 second commercial spot to highlight the different activities and

beautiful landscapes you can discover with Altranco.

WATCH VIDEO



https://www.youtube.com/watch?v=Bj0ke9sHT5g&list=PL7KiXQayGPS_asbALzjApAdCLxB2j27_G&index=1

Web Design

Combining my video editing skills and my web design
skills, | developed a mobile first website, with a video

slider in it’'s home fully optimized and fast.

WATCH WEB

Argentina has a wide and varied geographical
richness. We invite you to discover hidden places
where you can form part of the nature and observe
the beauty of the landscape from a different angle,
accessing non-conventional and unigue programs.
We prefer small groups to give you full and better
attention, therefore receiving absolutely customized
treatment

The exclusivity of your trip is a fundamental condition.

That is why, according to your preferences, plus our
suggestion and experience, we diagram a unique
proposal, giving you the possibility of accessing

J§ unconventional and exclusive programs.

Horse Riding | Hiking | Kayaking | Fishing |
Mountain biking | Ski Touring | Road trips

£ Offiine
a

LIVE YOUR

TRIP FULLY



http://altranco.com/
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CAMPUS
EXPERIENCE




Promotional Spot

Testimonial video developed to create an emotional connection with the audience while
encouraging them to participate in the Campus Experienced, held by Real Madrid Foundation

to educate young football athletes in the values and beliefs of the organization.

Q ADOBE PREMIERE

Video, audio editing and color correction.

0 ADOBE AFTER EFFETS
Motion Graphics.



https://www.youtube.com/watch?v=uPHX86cOTOM&list=PL7KiXQayGPS_zFASbaRG5lVJL7BWBT-lN&index=4

Motivationadl

With the same footage recorded in a single day of filming, and some
other footage provided by the organization, we developed a
motivational spot, with voice over and epic emotional background music

to impact and influence our audience.

WATCH VIDEO



https://www.youtube.com/watch?v=Jme2lS796Bo&list=PL7KiXQayGPS_zFASbaRG5lVJL7BWBT-lN&index=2
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